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INVESTMENTS

French telecom operator Orange bought the Democratic Republic of the
Congo’'s Millicom International Cellular’'s operations (Tigo DRC) for US$160mn,
with Bruno Mettling, Deputy CEO of Orange in charge of Operations in Africa
and the Middle East, saying: ‘We are exiremely happy to announce the
completion of the acquisition of Tigo by Orange DRC in a market marked by
very strong growth potential. Through this strategic investment, Orange
confirms its ambition to reinforce its presence in the DRC and accelerate the

condifions in which it can develop its services through this consolidation. "As
previously reported by TeleGeography's CommsUpdate, in Mars 2018" DRC
was the country’s fourth largest operator by subscribers with a 12.9% share of
the market, while Orange DRC sat just behind with a 12.8% market share. Both
cellcos operate 2G and 3G networks.

Source : www.fdiintelligence.com




DEVELOPMENT AND MANAGEMENT
IN AFRICA FREE ZONE

The expansion project of Heineken Ethiopia Has been
executed at a total cost of 2.4 billion Br. The project
give the company the highest production capacity in
Ethiopia's brewery industry. When fully operational, the
capacity of Heniken is expected to surpass the current

leader in the industry, BGI Ethiopia by one million
hectoliter in 2018. Heineken, which also brews Amstel
and Sagres, opened a marketing office in
Mozambique last year, importing products to
compete in a market in which AB Inbev's 2M is
enfrenched. Heineken entered the Ethiopian market in
2011 following the acquisition of Harar and Bedele
breweries for 163.4 million dollars. Over the past five
years, Diageo has invested more than GBP 1 billion in
building its businesses in Africa, and we will continue to
look at opportunities to expand our footprint, grow our
brands and secure strong routes fo market.

Source: http://www.africanreview.com/




